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WHO'S SPEAKING?

Luke Bishop Rachael Zahn

VP, Strategic Growth, VP, Marketing &

NIRI Member Sales Optimization,
NIRI Member

investisdigital. investisdigital.

investisdigital.



WHAT WE'LL COVER

Insights from the largest international survey of
corporate & IR websites

Practical advice and examples from companies that
are building trust through their online presence,
websites and social channels.
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The Connected Content™ Guide:
5 Strategies to
Build Trust in Digital

investisdigital.

Communications

The Conne

connect.

benchmark for corporate websites.

Your website. Your story.

Are you connected to the audiences that drive
your business performance?
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If your story doesn’t connect,
someone’s will.

Would you rather investors learn about your vision and leadership from
you or from analysts, biased by their own online research?

You have ESG initiatives in place, but does anyone know they exist?

Your investment thesis is strong, but has anyone seen it?

invd.co/buildingtrust investisdigital.



THEY ARE

ONLINE

0%

increase in online media consumption* mainly to
established media sites - partisan sites have seen very
minor increases by comparison**

*Neilsen **New York Times
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THEY ARE

BOMBARDED

240m

daily spam email messages related to COVID-19, alone.
18m were malware or phishing.

*Google

invd.co/buildingtrust investisdigital.



THEY EXPECT

DIVERSITY &
INCLUSION

>50%

of companies globally have a board diversity policy on their website in 2019.

*IR Magazine, 2019
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THEY EXPECT

SUSTAINABILITY

4,800

BlackRock votes against or withheld from directors where companies and boards
are not producing effective sustainability disclosures or implementing frameworks for

managing these issues.

*BlackRock
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THEY EXPECT

SOCIAL
COMMITMENT

2%

of consumers under age 35 surveyed in June 2020 said they will be “doing more
research on brands and their inclusivity practices before purchasing.”

*DeVries Global, S&P Global
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THEY ARE STILL SEARCHING FOR

PURPOSE

4%

of the NYSE & NASDAQ 100 explain their purpose, but only 1% quantify it,

now 2 years after the “purpose over profit” letter from Larry Fink and 1 year after
181 American CEOs signed of the Statement on the Purpose of a Corporation.

*Investis Digital, Connect.IQ
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THEY

TRUST SEARCH

5%

of respondents choose search as the most trusted source for general
news and information.

*Edelman

invd.co/buildingtrust investisdigital.



WHAT WILL THEY FIND WHEN THEY SEARCH FOR YOU?

Coronavirus: Sports Direct employees ‘outraged’ after
being told to work despite stores being closed

‘| feel massively at risk and | feel like my health, life and family ... are undervalued, a factory worker says

95% of respondents argued that
brands should “do something” to
assist with COVID relief, another
67% agree that brands have a role
to play in speaking out about
racial injustice.

| @SamuelOsborne93
Tuesday 24 March 2020 17:31 | 17 comments f ¥y X

Sports Direct employees have been left feeling outraged at being told they

Coronavirus: 'Pay your staff' scrawled on
Wetherspoon pub

© 25 March 2020 f © ¥ & < shae

Wetherspoons is now refusing to pay
suppliers until coronavirus crisis ends

? View 13 comments
Coronavirus pandemic

@ Faye Brown Wednesday 25 Mar 2020 4:31 pm

Top stories .
A, S AP e R A e,

The Yostal Oyrder

FINANCIAL TIMES ja Insurance Age ia Insurance Age

Hiscox faces legal action
as companies pursue
pandemic payouts

9 hours ago

-> More for hiscox

Covid-19: Hiscox under
fresh attack for back-
tracking on Bl claim

47 mins ago

Covid-19: Hiscox Action
Group primed for £40m
legal attack

1 hour ago

Red and white grafitti appeared on the Postal Order pub in Crystal Palace

The words "pay your staff" have been scrawled across the windows of a
Wetherspoon pub in south London.

All of the chain's 850 UK pubs were closed by the government announcement to
shut bars and clubs to stop the spread of coronavirus.

Company boss Tim Martin came under fire from staff after saying they could take
jobs with supermarkets amid closures.

Under-fire Wetherspoons boss Tim Martin has told alcohol suppliers
they will not get paid until pubs re-open when the coronavirus crisis
ends.

It comes a day after he was heavily criticised for telling pub staff that they

invd.co/buildingtrust investisdigital.



WHAT WILL THEY FIND WHEN THEY SEARCH FOR YOU?

https://twitter.com/AngloAmerican

Anglo American (@AngloAmerican) - Twitter

Carbon neutral mining by
2040 is an achievable goal -
one that we intend to reach
through our innovative
FutureSmart Mining™
programme. bit.ly/316yWVu

People also ask

This
#WorldHumanitarianDay, we
reflect on our fundamental
commitment to respecting
and upholding labour and
human rights, something
that informs our core values
throughout Anglo American

What does Anglo American mean?

Does Anglo American mean white?

Where is Anglo American?

T
E:T

As the fight against COVID-
19 continues, we remain
actively committed to the
ongoing physical safety and
mental health of our
communities, starting with
five important steps.
bit.ly/2QcFKMI

How many mines does Anglo American have in South Africa?

What race is Anglo Saxon?

What Caucasian means?

A%

Feedback

>

>l

% 005/145

R
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ol VZW Wi-Fi ¥ 8:45 PM

DISNEY
< Posts Follow

Dy disney 9

We stand against racism.

We stand for inclusion.

We stand with our fellow
Black employees, storytellers,
creators and the entire
Black community.

We must unite and speak out.

Qv N

661,116 likes

View all 5,583 comments
2 days ago

131%@ )

' VZW Wi-Fi 2 8:41 PM

AMAZON
<

‘ amazon &

The inequitable and brutal treatment of
Black people in our country must stop.

Together we stand in solidarity with
the Black community — our employees,
customers, and partners — in the fight
against systemic racism and injustice.

amazon
~—

Qv

19,654 likes

View all 1,914 comments
2 days ago

7 33%@ )

ol VZW Wi-Fi ¥ 8:38 PM

NETFLIX
< Posts Follow

35% @ )

\ netflix &

 Netflix @
L | @netflix

To be silent is to be complicit.
Black lives matter.

We have a platform, and we have a
duty to our Black members,
employees, creators and talent to
speak up.

Qv

773,224 likes
View all 9,920 comments
jacquescolimon =7




WHAT THIS MEANS

To build trust, IROs need to expand their
focus past the balance sheet to the

fundamentals that connect with, and
influence audiences.

And it starts online.

invd.co/buildingtrust investisdigital.
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X . a wesvellin | Covctus Our welnitie

@AngloAmeri(un‘. ' ABT"IIS' %ﬂ%mﬁslun FuuRessT Minne™  offbToRs  caremrs | (L
e r ( \f i :
Make it easy for new

audiences to get to know AT A GLANCE
you Watch full video

Corporate Video

Our company

We are a globa, sclenceled biopharmaceutical business
and our innovative medicines are used by millions of /

share W f in

Anglo American

AztraZeneca

About Anglo American

o A 33133 g gl

Our business at a glance

$10 bn 90,000

FACTSHEET
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https://www.astrazeneca.com/our-company.html
https://www.angloamerican.com/about-us/at-a-glance

Strategy, Visualized

Enhancing GSK's quantified
strategy creates value for all
stakeholders seeking to
understand your business and
how it will continue to be
successful and sustainable in the

long-term.
$1.6 . Coca-Cola Company
Trillion - o
Heineken

| Long-Term Growth Potential

investisdigital.


https://investors.coca-colacompany.com/strategy
https://www.theheinekencompany.com/our-company/our-strategy

Business Model Market Environment

Analysts and investors go
to great lengths to get
ahead of the market, they
want to know a company is
well positioned to respond
to changing market
conditions.

Details how a company
creates value to its audience.

Intercontinental Hotels
Group

/enue by region ($2,083m)

Carlsberg Group

Managed model ‘Owned model

Shareprica 2020.5.26

868

M7

Carlsberg Group has
strong market
positions globally.

“éis T 'R o CADQIERE RSITETE A 20 1. | ar
Bobcrs in 2 markets ozt Vi Europe, 4 and Eastem
= .

b ot o e U 165, o G aulines

EASTERN EUROPE

Sharsof G snare
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https://www.ihgplc.com/en/about-us/how-our-business-works
https://www.carlsberggroup.com/

COMMUNICATE

SUSTAINABILITY

28% of companies communicate their sustainability strategy,

Source: NYSE 100 Connect.IQ Ranking Report

invd.co/buildingtrust investis



Oniflover About ¥

Sustainable Living

10 years of sustainable
living

Our Sustainable Living
Report Hub

Improving health & well-
being

Reducing environmental
impact

Enhancing livelihoods

Our strategy for
sustainable growth

UN sustainable
Development Goals

Consumers and
sustainability

Our sustainability
govemance

Awards & recognition

Our approach to
reporting

Transformational
change

What matters to you

f W @ M 0§ B contactus 9 UnileverGlobaly  QSearch

Ourbrands v SustainableLiving v News v  Careers v Investor Relations v

We believe that sustainable business drives superior performance and
that this is the only way to create long-term value for all our
stakeholders.

Whatwe
depend on...

Relationships

What we do... The value we
create for.

Consumars

e

Tusted urpeople
Resources

oputmaterias

[l

T,

Financilresources
et cemor

Customers

7../
-

A multi-stakeholder value creation
model, driven by our purpose

We have a clear purpose - to ma ainable living commonpla

0 What do we mean by sustainable

We

ips and ad
rvalue chain, and b

hy our multi-stakeholder value
creation moc ves arange of stakeholders - from consum istomers to

society, the planet and shareholders

Our blueprint for sustainable growth

er Sustainable Living Plan (USLP) is at the heart of our multi-stal
/ers \ all aspects of our business and value chain (PDF | 2MB),
incorporates all our brand

Itaims to te change across our value chain - frc rations, to our
sourcing, to the way consumers use and dispose of our products. The Plan, launched
in 2010, s built around three big goals and nine pillars. It embraces the strategic

prioriti identified through an annual materiality analysis.

The business case for sustainability
growth and sustainability are not in conflict. Each year.

re gathering more evidence of the benefits our USLP is bringing to our business

nd the environment.

formational change beyond our
business

We know that the b es facing the world cannot be addressed by one

npany alone. We are chan, as a business. But

Strategy

Join the dots between
purpose and action with
an overarching
explanation of your
sustainability strategy

Unilever

LSE 104.00p - Lost updated 11:09

2%¥RBS About us ur brands o stainable Banking

OUR APPROACH

Stakeholder engagement

to address our bu

e environment.

highl
listen to our stakeholders and addre:

Stakeholder
engagement

Medias.
Public Voices

Communities  Customers  Environment

Listening, engaging and partnering with
stakeholders helps us to address our b
impacts and improve outcomes for communi
ustomers and the

RN'e

Summary of key stakeholder groups and the they rai

The Board also proactively engages with stakehold

tios,

sed in 2019 [PDF 52kb]

uppliers and investors to understand their views across a range of issues as described in

nnual Report a n

About us Our brands

Royal Bank of Scotland
Sustainable Banking Ulster Bank

and opinion

Useful downloads
and information

Brexit Hub
LB
Sustainable Banking at R

Complaints Process

Section content

Overview

Responsible
business

management

External
commitments

Development
Goals

Business,
human
rights and
modern

ibiliti

and payments

Contact us

Customers
Investors
Media
Feedback and
Supplyi

n Banking

s API Portal

Search

Stakeholder
Engagement

Company'’s stakeholders
includes employees,
customers, society and
the environment. It has to
protect all of their
interests by
understanding different
perspectives, concerns
and ideas.

RB
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https://www.unilever.com/sustainable-living/our-strategy/about-our-strategy/
https://www.rbs.com/rbs/sustainable-banking/our-approach/stakeholder-engagement.html

centrica

Home . Sustainability - Our Approach . Materiality

Materiality Matrix

Materiality Assessment
Responding to issues that matter most to our business

them by assessing their ‘materiality - i.e. the extent to which they

- Non-financial risks are a key topic - show how
Our Materiality Matrix you approach their identification and mitigation.
(currently only exists within a PDF report).

Centrica

Customer
energy effc

Fair pay &
i pay om ustomer &
‘ . data protection e safety
& Inclusio

N iding large scale
Air quality s dustrial incidents

2
3
3
]
2
2
.|
[}
[0
2
8
]
8
E

Human
righ

abilty

urcin
ier management

Watch st Ongoing importance Focus area

Importance to Centrica
Watch list
As part of this process, we prioriti ks and opportunities facing our business in t
and longer term. This involves:

+ understanding issues of

stakeholders inclu

Our materiality assessment is carried out every two years, with the above assessment undertaken in 20
significant changes within our business or the

and activities undertaken within our R

Find out more about how we en

o
centr,ca Centrica plc is an international energy Group websites Popular downloads Stay in touch
services and solutions business 3 British Gas @© Annual Report And Accounts Sign up to our
202020 2019 newsletter
Centrica pic registered office: Millstream, [ Bord Gais Energy
Maidenhead Road, Windsor SL4 5GD, UK @ Corporate Factsheet Subscribe to

3 Centrica Business

Tel: +44 (0)1753 494000
Solutions @ Modern Slavery Act Statement
2019

o
UNITED KINGDOM RNS

Registered in England & Wales No 3033654

wete Sl VAT registration number: GB 684 9667 62 0 Centrica Hive

® Our Codk
7 Direct Energy GEmeEs
—— © Responsible Business

& Ambitions Brochure 2019

7 Local Heroes
o © Performance and Reporting

OOEEE investisdigital.
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https://www.centrica.com/sustainability/our-approach/materiality-matrix/

BUILD

REPUTATIONAL
RESILIENCE

35% of companies clearly explain their purpose,vision and
mission,

invd.co/buildingtrust investis
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Reimagining energy

Our purpose .

Purpose, Shared.

nect for abetter future Your reason for being
: A that underpins all that
you do. Demonstrate it's
a reality with clearly
defined goals and report
on your progress in
achieving them.

Ensure that purpose
goes beyond a simple
statement: show it in
action and back it up
- with data and insights.
Vodafone

BP

éullq

U

nclusion for all

investisdigital.


https://www.vodafone.com/our-purpose
https://www.bp.com/en/global/corporate/who-we-are/reimagining-energy.html

" Working togther Wiih
farmers -
to make land even

more efficient =
e ! Sl /S ,: 2\

Our Stories

Growing the world's food is a
tough business

From healthy soil to better vegetables on the shelf, from farmers’ income:
to fair labor practices, our work brings positive change to people’s lives.

An advocate for fair labor Access to agronomic

advice unlocks productivity
Renukamma Umapathi, a farmer in india,

tells us how she's striving for fair labor in How being a Good Growth Plan reference
her community. farmer has helped Noah Naisali Kadima

to become successful

z
syngenta.

Investing where it
matters to farmers and
nature

‘We're investing $2 billion over five years from 2020 in

Improving the
sustainability of
agriculture and our
business

‘Wieire accelerating the progress of the UN's Sustainable

Innovation n agriculture

The Good
Growth Plan

The Good Growth Plan

Delivering our commitments and
looking to the future

Make crops more efficient

° Why good growth matters

Help biodiversity flourish

Purpose-Led Narrative

Moving beyond telling
audiences about purpose and
using that as a golden thread to
create a coherent, consistent
and compelling narrative.
Support this narrative by
showing what it means with
stories, insights and more.

Join the dots between your

purpose and key areas such as
sustainability.

Syngenta

investisdigital.


https://www.syngenta.com/

with customers €y BT Infinity

imovaton AL big dat

B

hind much
Ouraimisto h it in th manage
our business an ur custo

We want tc store data and how to harvest the vast quantities of information

eing coles

We're also big into analytics and data science becaus: e need to make sense of
information and extract patter il give us valuable insights.

doing into artificial intel
th

ditional data
ends,

One of the sta ects we've been in in has seen us gather data from 20,000 BT and
Openreach engineers together with information from weather feeds, network performance indicators,

We then apply the latest in emerging technologies, for example Al or machine learning, to that da
gineers with the right skil
ousands, this
 costs, cut
for our customers.
Protecting customers from nuisance calls

Data science research carried out by BT has been key to the

lopment of Call Protect - 2 srvice for consumer customers

wihich helps to filter out llegal cold callers. Call Protect works
ing the patterns and tell-tale signs of an illegal cold

the vast amount

News & comments Other BT sites i Connectwith us.

BT.com Apply for ajob f o

Innovation news BT for Business Shareholders forms
Digital Impact & Su
Presentations for BTfor global business  Sign up for e- v
shareholders & o shareholder
Openreach
analysts.
BT reports and statements. @ BT Wholesale
More BT Group sit

Contactus  Stemap  Priacypolicy  Accessbiy  Aboutcookies  Crngecooiesewna: [ [ (Y [

AboutBT  Investors  News&media Digitalimpact &sustainability Innovation  Careers Contact BT

Digitalization

Digital has transformed
everything from grocery
shopping to how we
travel and what we listen
to. Embrace, disrupt or
disappear.

BT

investisdigital.


https://www.btplc.com/Innovation/Research/Bigdata/index.htm
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Our Strengths

~@> @)
Pl

S

Investment Case

Adding an investment case
engages investment interest by
promoting a company’s story and
making clear what sets you apart,
why you are a long-term option
and how you are positioned to
capitalize on opportunity.

Nestle

symrise §%

Investors

A case for investment

An investment in Symrise is an investment
in industry-leading growth and sustainable
success

Six reasons to investin
Symrise

1. An attractive industry

Make Detail Manageable

Cater to the needs of different
audiences by offering bite-sized
overviews and detail to dive into.
Smart UX and navigation can help
facilitate reading and ensure
users know what to expect on any
given page.

Symrise

investisdigital.


https://www.nestle.com/investors/creating-shareholder-value
https://www.symrise.com/investors/a-case-for-investment

Filmed statement or interview
discussing latest results,
About GSK strategy or vision for the

We are a science-led global healthcare company with a

special purpose: to help people do more, feel better, live futu re
longer.

You share webcasts of your latest

£33.8bn . . .
results and links to various senior
figures speaking at events, but little
et e o to no content is shared on your m . Industry trends
i e g et gy oo e prchct o ey strategy or vision for growth (beyond :

ble, with our 3 globa cal ki

simple statements), and no
discussion of results is shared.
Content is largely backward looking,

£17.6bn, flat CER sales turnover 2019

Our Ph;

Greater Context

Immune systom T-colls attacking a cancer coll

Key facts are shared with little or no
context. More could be done to
relate these to targets, your strategy
and to the industry as a whole. There
is also an opportunity to integrate
story content to give greater context.

How we do it

used on 3 priorities — Innovation, Perfor

We invest in scientific and technical excellence to develop and launch a pipeline of new products that meet the needs of
patients, payers and consumers.

£4.3bn

adjusted R&D investment in 2019 edicines in development at e es in development at

investisdigital.



o vodafone

Annual Report 2019

Welcome to our 2019 report.

View more

3

PRUDENTIAL

Slides Downloads Help Feedback

Prudential ple
15735 @) 2019 Full Year Restults

11 March 2020

Annual Report Site

ESEF, while supported in the EU, is a usability / UX best
practice, that like other measures set in place to build
stakeholder trust are bound for the US in the future.
Embedded and XHTML Annual Reports will improve
accessibility, analysis and comparability of financial
statements for stakeholders.

Vodafone

Video Webcasts

By adding a video webcast it gives more engagement
with key audience, especially in the current climate

Prudential

investisdigital.


http://media.corporate-ir.net/media_files/IROL/77/77862/annual-reports/annual_report19/index.html
https://www.investis-live.com/prudential/5e26d0d852202e0d004a4961/wsse

centrica

Ownership profile

Analysis of shareholders as at 31 December 2019

Major shareholders

*
HEINEKEN

Shérehdl&ér l‘)a‘s‘éw 4

Heineken N.V. share
distribution

Share distribution by geography Heineken
NV.shares*

W an

1

Major Shareholders

Listings by shareholder
category, holding size
and geographical

distribution are common.

Centrica
Heineken

investisdigital.


https://www.centrica.com/investors/centrica-as-an-investment/ownership-profile/
https://www.theheinekencompany.com/investors/share-information/shareholder-base

"HEINEKEN

Capital Structure & Debt

Details of funding sources, debt
maturity and bonds issued.

Heineken
Vodafone

Currency Split of Net Debt

Pro-forma leverage 2.9x post Liberty

Net debt (€bn)

Bond maturity profile!

of bonds: 10.5yrs (including hybrids to call date)

investisdigital.


https://www.theheinekencompany.com/investors/bondholder-information/funding-sources
https://investors.vodafone.com/debt-investors/financing-strategy

17% publish r
and thought le
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Andwesare up to the.challenge.

| S —
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Thought Leadership

Move beyond copy and
explore different ways of
bringing your experts to the
fore through film, animation
and more.

2020 launch date announcement

rr———

Carbon

Bite-sized - the Outlook on video

™

FUTURESMART
MINING

ining mining to improve

Watch fullvideo @

FUTURESMART MINING

Building on over 100 years of leadershij

MINING EXPLAINED

A TOUR OF A MODERN MINE

" DISCOVER MORE STORIES )

18 August 2017

ENVIRONMENT ENVIRONMENT

REEN
s

TECHNOLOGY
MINING EXPLAINED
T HOW SPATIAL
DIGGING DEEPER TECHNOLOGY IS
MINING METHODS CHANGING THE
EXPLAINED MINING.

28 October 2019

Context &
Prominence

Bring expertise to the
forefront: siloed thought
leadership assumes that
users will find your most
relevant content by
actively searching for it.
Bring it to the forefront,
encourage exploration
through linked content
and by putting stories in
context.

Position expertise in
context of the wider
industry to show your
pioneering approach.

Anglo American

investisdigital.


https://www.bp.com/en/global/corporate/energy-economics/energy-outlook.html
https://www.angloamerican.com/futuresmart

Research Sharing

By sharing proprietary research and insights, companies position themselves as leaders in the industry and as
those who are looking to the future. Such content can also feed into sustainability messaging and shows a
desire to engage with wider viewpoints, trends and the communities they operate in.

Vodafone
Sainsbury’s . ,
Intercontinental Hotel Group e

EXE By

T

Great products & services ~ Makingadifference  NetZero  Investors  News  Suppliers

I /\

0 Sainsbury’s ( .
S Living Well a
I ” W index .

Y
(I ]
] b

Living Well Index reports

Reports

Title

sainsbury’s

Sainsbur

Sainsbur

L, Download the report

investisdigital.


https://www.vodafone.com/business/news-and-insights/white-paper/global-trends-barometer-2019
https://www.about.sainsburys.co.uk/about-us/live-well-for-less/living-well-index
https://www.ihgplc.com/en/news-and-media/research-centre/ihg-trends-report-series

DIVERSIFY

CHANNEL
MIX

77% companies utilize Twitter, 73% companies utilize Linkedin,

invd.co/buildingtrust investis



OPTIMIZE & AMPLIFY

TARGET YOUR
AUDIENCE

41% have increased paid media spend in the last 2 years,

invd.co/buildingtrust investis
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THE DIGITAL STANDARD CHECKLIST

Start with a trusted source of truth

L/\A

12
YEARS

of analysis data on Investor
and Corporate Websites

93

DATA &
DESIGN

Data collected for a
comprehensive analysis
between tools and manual
research, not just reliant on
one source

000

Mlooo

1,000*
SITES

Scored every year
along with 5 major
stock exchanges
across the globe and
industry specific rank
reports

300"

CRITERIA

analysis criteria, check-
points across a company
digital presence

invd.co/buildingtrust investisdigital. 40



THE DIGITAL STANDARD CHECKLIST

The more valuable the criteria, the higher the score

Connect.IQ RANKING REPORT / S www.chevron.com/ investil‘

Overall Score & Ranking Breakdown

OVERALL SCORE

NARRATIVE CONTENT MIX CHANNEL MIX OPTIMIZATION AMPLIFICATION

1 Report
1 Company -

Royal Dutch Shell

ConocoPhillips

1 Overall Score
4 Competitors

Company Sustainability Reputation For Investors For the Media For Job Seekers

8P 7o D
Royal Dutch Shell 87%

ConocoPhillips

Exxon Mobil Corp

investisdgital. The Connect.iQ Ranking is the most comprehensive performance assessment of your digital presence. It Jess Beldon New York
gives you an audience-centric view of your site's content, experience and visibility. For greater insight and Jess.Beldon@investisdigitalcom 240 W 37th Street, 7TW
additional in-depth analysis, reach out to your Investis Digital contact or: IQ@investisdigital.com. +44 (0)207 038 9129 New York, NY 10018
+1 646 766 8000

invd.co/buildingtrust investisdigital.



THE DIGITAL STANDARD CHECKLIST

The most valuable & actionable criteria

Connect.IQ RANKING REPORT / Q22020 Score Date: 01 April 2020  http://www.chevron.com/ investi“

CONTENT How effective is your di
presence?

Company Sustainability Reputation
P A — Does it meet the needs and expectations

of your audiences? Are you outperforming
your peers or falling behind in the digital
landscape? The Connect.IQ Report is a
3 comprehensive assessment of your digital
=

Strategy Business / Market Strategy Materiality Topic Pages Purpose Innavation Digitalization
Model i Environment sment & Vision

= -a» e ahim d
presence, analyzing over 300 criteria
Royal Dutch Shell [ 'S ]
Y . = ‘ i ‘.ﬁ - Analyze your strengths and weaknesses
Conocorhillips adid acr five key categories:
Exxon Mobil Cory af i@ Narrative: is your site providing the

F SR ] content your audiences need and expect

in a purpose driven world?

. -
i - is your s i
For Investors For the Media For Job Seekers Content Mix: is your site an engaging
digital experience with a variety of

Investment Report Update Press Thought Career Role Employee ATS Talent editorial styles and content types?
Case Site Frequency Releases Leadership Sites Pages  Stories Integration Pool
Channel Mix: are you visible on social

o channels with a consistent, clear
Channel Mix 0 - .
. / B+
O A

Optimization: are your content and user
experience optimized for usability and
visibility?

ConocoPhillips
Exxon Mobil Corp.

° ° ° G ] 0 I .
- - Amplification: are you amplifying content
p I m I za I o n . L to reach your audiences on the channels

they prefer?

A I °f' t' OPTIMIZATION AMPLIFICATION CHANNEL MIX
m p I I Ca I o n Desktop il Domain Reievrjng Brand - Media Paid Organic F:cehook Social Channels
Vi Ads

d
Authority Domains Traffic ( ty Spend Traffic Traffic

. a= a=s a
Royal Dutch shell “
d »
-

ConocoPhillips

Exxon Mobil Corp. “- - -
- an» -
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RESEARCH & INSIGHTS
Ranking Briefs & Reports:

invd.co/buildingtrust

NYSE 100 RANKING LEADERS NYSE 100 Ranking Report

NYSE 100 Ranking Leaders NYSE 100 OVERAL scORE: NYSE 100

NARRATIVE | FOR INVESTORS

v o Wiy, NASDAQ 100

gi?tuc;g;r e - . \ 7 257 p— Capital Structure & Debt ABUTUS  OURDRANDS  SNACKNGWADERGHT  STORES

for half off ’ Investor communication priorities have changed as a result ; L : | b | H | t h 1
A of the COVID Crisis. From the obvious need to change WHY INVEST . - O a e a

Top 25 Leaders

A the physical arrangements for results announcements and
D AT&T 64% ’ ? f ) Accenture 64 AGMs to a refocusing on financial fundamentals such as \ B /
¥ - 2 capital structures and debt, we'll see further changes as 8
Top 25 Leaders (continued) more companies report on the pandemic’s impact on their i Debt Securties n u S r e O S
4 {eontioued) Criteria Leaders For the Med

Lockheed Martin . General Electric . Wamart 77% | business. = [ (e et

CVS Health. . . . Bank of America Corporation . Narrat For Job Seekers

AT&T: 64% | Merck & Co:64% | Accenture: 64% General Electric:: We've seen a significant increase in demand for SNACKING IS A GROWING GLOBAL TREND

X X Our Compan;
Corning. . - . Boeing. . . FedEx: 58% | Corning: 56% | Lockheed Martin: 5%
Verizon .. . Chevron Corporation .

" webcast services, as forward-looking IR teams look to
Content Mix

umer Behs )
MasterCard: 71% increase senior management face-time while remaining S . | ||||||]| li | I
. . ' X

Sustainability ) Channel Mix socially distanced.
Walmart Inc . Duke Energy Corp Johnson & Johnson: 87% | Exelon: 84% Crigroup: 92% | 3
Merck & Co: 83% . . ’
o  HewlerePackard. . EROEHTS VS Health 0%  Every IRO has their standard deck they use on roadshows 12571 I 3 e
1. . . Johnson & Johnson. . - 'E‘er“"alég:s"m"“ = Optimization to engage new investor interest. However, our research

:679% | Accenture: 67% Merck & Cox 81% .
Lockheed Martin: shows that less than 10% promote their equity story
13. Citigroup .. . Schlumberger . For Investors online with a dedicated investment case page.With

% AP ., Amplification
Coming:61% || CVS Health: 61% | Estee Lauder:S9% 1 5 oop | key investor content often spread across

4.
5.
6. UPs... o . BNY Mellon .
7.
8.
9.

12. . . Medtronic. B Johnson & Johnson: 64%

14. Exelon Corporation . MasterCard . STRONG GEOGRAPHIC FOOTPRINT
Southen Compa site sections, various presentations and

reports—a well structured investment 2%
case provides potential investors with use video
a great starting point for their decision Wwebcasting for

R their results
making journey.

investisdigital. &




