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TRADING BLACKOUTS AND QUIET PERIOD PRACTICES
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Length of company quiet period is decreasing. have their quiet period
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NIRI Trading Blackouts and Quiet Periods Survey — 2015.

CORPORATE SOCIAL RESPONSIBILITY
(CSR) COMMUNICATIONS PRACTICES

The percent of U.S. IROs
reporting their company has a
sustainability policy.

This jumps to 75% for non-U.S. IROs.

ACTIVIST INVESTORS
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THE ANNUAL REPORT

Companies Producing Printed, Online, or Both Formats of their Annual Report (AR)
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