
Proprietary & Confidential.

The 2021 IRO 
Digital Agenda
trends and practical advice for 
IR & corporate websites

&



2

Who's speaking?
Shannon Potter
Sr. Director, Education and Programs
NIRI

Rachael Zahn
VP, Marketing Optimization
Investis Digital

rachaelzahn

Lisa Hartman
SVP, Head of Investor Relations
Redwood Trust

lisahartman75

Gregg Lampf
VP, Investor Relations
Ciena

gregglampf

Luke Bishop
VP, Strategic Growth, 
Investis Digital

Laura Kiernan
CEO & Founder
High Touch Investor Relations

laurakiernan



3

What we’ll cover...

• Digital Priorities & Purpose - research results from a survey of NIRI 
Members on the 2021 ‘Digital Agenda’ and IR & Corporate website 
efficacy, practice and performance

• Great Examples - research results from our largest study of IR & 
Corporate websites across the globe, highlighting ‘Digital Agenda’ 
examples

• Great Advice - practical advice from IRO practitioners and consultants 
on their own ‘Digital Agenda’ and navigating digital projects.

invd.co/g100
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Thank you.

Our survey has been made possible thanks to the participation 
of NIRI members. We would like to thank you for taking the time 
to respond to our survey and contributing to the greater investor 
relations and corporate communications community at large.

These insights have also been made possible thanks to the 
research team at Investis Digital, tirelessly reviewing and 
analyzing over 300 criteria on IR & Corporate websites for the past 
14 years.

invd.co/g100



THE 2021

DIGITAL AGENDA
Topics and initiatives that IROs plan to prioritize within their IR & 
corporate website and digital channels.

invd.co/g100
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59%
59% of IROs surveyed said that their IR & Corporate websites 
have a large or major impact on their IR efforts.

LARGE+ IMPACT

invd.co/g100Source: NIRI Member Survey on IR Websites & Digital Channels, December 2020
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18%
But only 18% believe their IR & Corporate website reflect their IR 

efforts very well and 43% only "moderately well."

SHOW WELL

invd.co/g100Source: NIRI Member Survey on IR Websites & Digital Channels, December 2020
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Topics / initiatives IROs plan to prioritize in IR & Corporate websites and digital channels in 2021.
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DIGITAL AGENDA
Our Strategy & Purpose

ESG & Sustainability

Investor Content

Virtual Events, Webinars, Webcasts

Our Mission & Vision

Improved Content Types
Improved Tools, Feeds, Analytics

invd.co/g100Source: NIRI Member Survey on IR Websites & Digital Channels, December 2020



THE CONNECT.IQ

GLOBAL 100
The top 100 highest scoring companies of all IR & corporate 
websites and digital channels analyzed in 2020-21.

invd.co/g100
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Source: The Connect.IQ Global 100 Special Report, February 2021



GLOBAL 100 LEADERS IN

STRATEGY &
PURPOSE
”The more your company can show its purpose in delivering value 
to its customers, its employees and its communities, the better 
able you will be to compete and deliver long-term, durable profits 
for shareholders.”

Image Source: Anglo American, How Spatial Technology is Changing the Mining World.   Quote Source: Blackrock. invd.co/g100



Measured 
Performance

Only 23% quantify their 
strategy

Vodafone

invd.co/g100

https://investors.vodafone.com/group/our-strategy


Dedication to 
Innovation

Only 35% have multiple 
pages dedicated to 
innovation

Rolls-Royce

invd.co/g100

https://www.rolls-royce.com/innovation.aspx


Innovation Case 
Studies

71% tell their innovation 
story with case studies

Anglo American

invd.co/g100

https://www.angloamerican.com/futuresmart/stories


Strategy, Simplified

An effective strategy is a 
simple strategy – easy to 
share, easy to 
understand

Lowe’s

invd.co/g100

https://corporate.lowes.com/who-we-are/our-strategy


GLOBAL 100 LEADERS IN

ESG &

Image Source: Unilever, Promoting Diverse Suppliers invd.co/g100

SUSTAINABILITY
87% of the Global 100 have a dedicated section for ESG/CSR and 
Sustainability, while 98% make Diversity & Inclusion reporting an 
important part of their sustainability story.



Dedicated Section

87% have a dedicated 
section for ESG / CSR. 
The best share quantified 
metrics for initiatives 
from Diversity & Inclusion  
to Green Bonds.

Verizon

https://www.verizon.com/about/investors/ESG-resources-hub


Metrics, Quantified

A dedicated section with 
quantified metrics, in 
alignment with the 17 UN 
SDGs shows a reputable 
action plan

Pepsi Co.

invd.co/g100

https://www.pepsico.com/sustainability/goals-and-progress


ESG Ratings

86% validate and list ESG 
ratings along with 
accolades from ratings 
agencies

Coca-Cola HBC

https://www.coca-colahellenic.com/en/a-more-sustainable-future/esg-ranking


Diversity = 
Sustainability

98% make diversity & 
inclusion reporting part 
of their sustainability 
statement

Unilever

invd.co/g100

https://www.unilever.com/planet-and-society/equity-diversity-and-inclusion/


invd.co/g100

Diversity = 
Sustainability

98% make diversity & 
inclusion reporting part 
of their sustainability 
statement

Unilever

https://www.unilever.com/planet-and-society/equity-diversity-and-inclusion/


GLOBAL 100 LEADERS IN

INVESTOR

Image Source: BASF 2019 Annual Report, Creation Centers invd.co/g100

CONTENT
Building the investment case is at core of investor relations, yet 
only 37% explain their investment proposition, even less break 
down the details, digitally.



Detail & Depth

Only 23% provide 
detailed shareholder 
analysis

BASF

invd.co/g100

https://report.basf.com/2019/en/shareholders/basf-on-the-capital-market/shareholder-base.html


Interactive Format

Honorable mention for 
separate interactive, 
animated, video-filled 
insights report

BASF

invd.co/g100

https://report.basf.com/2019/en/insights.html


Investor Tools

Real-time data and 
interactive tools stand 
apart

BP

invd.co/g100

https://www.bp.com/en/global/corporate/investors/investor-tools.html


Investor Tools

Eye-catching content 
formats help drive 
engagement

BAE Systems

invd.co/g100

https://investors.baesystems.com/


Investment Thesis

Only 37% explain their 
Investment Proposition

Nestle

invd.co/g100

https://www.nestle.com/investors/creating-shareholder-value


GLOBAL 100 LEADERS IN

VIRTUAL 

Image Source: AXA Virtual Investor Day invd.co/g100

EVENTS
Throughout 2020, many corporations realized the shift to virtual 
events could be achieved – and now, stands to be one of the 
biggest areas of innovation and evolution in 2021.



Virtual Innovation

Virtual events reflect a 
corporation’s 
commitment to 
communications and 
innovation

AXA

invd.co/g100

https://webcast1.axa.com/202012irdayanalysten-yrz348b


Video Thought 
Leadership

Community building 
through video and 
influencer content 

LeasePlan

invd.co/g100

https://leaseplancommunity.connectid.cloud/resources


Motion Graphics

Only 1% show latest 
results or strategy using 
motion graphics

PepsiCo

invd.co/g100

https://www.pepsico.com/news/story/2020-in-review


Assets Archived

Only 31% present an 
archive of previous 
virtual events, 
presentations and 
webcasts

Legal & General

invd.co/g100

https://www.legalandgeneralgroup.com/investors/results-reports-and-presentations/
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77%
41% of IROs surveyed review their IR & Corporate website performance once a 
quarter, 17% never, and 19% aren’t sure. 2% review website performance daily, 
4% weekly, 16% monthly.

This same audience reviews digital presence (all digital channels) at a similar rate.

REVIEW    QR.>

invd.co/g100Source: NIRI Member Survey on IR Websites & Digital Channels, December 2020
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47%
Only 47% rely on strategic partners to inform website strategy and 

performance, even less (31%) do the same across all digital channels.

So while 82% think the website is not a good reflection of their efforts, 
only 31% & 47% procure help.

USE HELP

invd.co/g100Source: NIRI Member Survey on IR Websites & Digital Channels, December 2020
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content
…ways IROs think the IR & Corporate website can improve in 2021.

communicate materials time

incremental investment buildattention analytics
cocktailbuild case

reduncancy

limited resources video contentvisual

invd.co/g100Source: NIRI Member Survey on IR Websites & Digital Channels, December 2020
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QUESTION #1

Your digital

invd.co/g100

agenda?



QUESTION #2

Your digital

invd.co/g100

advice?



QUESTION #3

Your digital

invd.co/g100

assessment?
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Download ready...

The Connect.IQ Global 100 
Special Report Presentation Slides & Sample Links Connect.IQ Custom Analysis


