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What we’ll cover...

 Digital Priorities & Purpose - research results from a survey of NIRI
Members on the 2021 ‘Digital Agenda’ and IR & Corporate website
efficacy, practice and performance

« Great Examples - research results from our largest study of IR &
Corporate websites across the globe, highlighting ‘Digital Agenda’

examples

« Great Advice - practical advice from IRO practitioners and consultants
on their own ‘Digital Agenda’ and navigating digital projects.

invd.co/g100 investisdigital.



the Connected Content™
benchmark for corporate websites.

connect.!

Global 100

Connect.IQ Special Report

Every year, Investis Digital evaluates thousands of
Corpome&lkwebsmes.measunrgmeeﬁecuvmm

upﬂ'lekeymmuvsofIROsalorngldleludu'sM
are doing it right. This report includes research resuits,
a snapshot of the investor relations “digital agenda” and
new benchmark for 2021
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‘What is measured?

Channel Mix Sustainabiity
Overall Score—wei HLL92% A 66% HLL93% Av. 67%

300 crteria messuring the. Company

of a corporate webite and associatod Hi 81% Av. 48% Amplification

social channels m, Hi.100% Av. 68%
Narrative —assessment of

Content Mix
HL77% Av.57%

content across al website sections,
with a focus on showing, ot just telling
Content Mix—howwell companies are
engaging audiences by using im:
vido and teracttyslongiide blogs,
artices and ca

For Job Seckers
Optimization —the elements that create  For HiL 8% Av. 58%
a frictionless user experience and signal 2

 engines that a site takes its
audience serously

Amplification  how well comparies are
e peomance maretng rgaric
prilec it

For the Modia
Hi.85% Av 63%

Channel Mix—isiily acros thesocial
channels audiences usg

ForJob

Shol 77% | EniSPA:7S% | BASF 1%
Channel Mix

Optimization
Boeing; B4% | Tesco: 83% | AT&T: 81%
Investor Content [ty

The number one priorty of the IROs in 2021 s to share
greatinvestor content, according to our NIRI survey.
We're taling about the nuts and bolts of buiding an
investor case such as an explanation of the company’s
investment proposition, key financial data, integrated IR s ok ay o
content, real-time share price, and a robust archive of

information to research your company—some of which
may surprise businesses. It’s never been more important
for a website to share a compelling business case. The
Dow and Standard & Poor's 500 reached record highs

in 2020, and iniial public offering around the world

e me— skyrocketed. But only the businesses that shared a
Srartoigers compeling investor case benefitted. In 2021, institutional
and individual investing activity continues unabated, thus
underlining the need for corporate websites to respond
the uptick in investing.

When we analyzed the websites of publicly
traded firms for our report, we
common thread. Every public fim shares the
same compliance and disclosure information,
such s share price, results presentations, share
ownership, capital structure/debt, and other
fundamental financial data. But the leaders don't
stop there. They understand that how to share this
information i also important—how it interacted with,
howits received, and how it reaches its target audience.

investor presentations. Investors have many sources of performance—request your custom Conne
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Measure the effectiveness

of your own digital presence
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DIGITAL AGENDA

Our Strategy & Purpose

ESG & Sustainability

Investor Content

Virtual Events, Webinars, Webcasts

Our Mission & Vision

Improved Content Types
Improved Tools, Feeds, Analytics

Latestequity, diversity and
inclusion news
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Sustainability =
Diversity

98% make diversity &

inclusion reporting part
R of their sustainability
D statement

Unilever

Strategy, Simplified
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Thank you.

Our survey has been made possible thanks to the participation
of NIRI members. We would like to thank you for taking the time
to respond to our survey and contributing to the greater investor
relations and corporate communications community at large.

These insights have also been made possible thanks to the
research team at Investis Digital, tirelessly reviewing and
analyzing over 300 criteria on IR & Corporate websites for the past
14 years.

invd.co/g100
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9%
LARGE+ IMPACT

59% of IROs surveyed said that their IR & Corporate websites
have a large or major impact on their IR efforts.

Source: NIRI Member Survey on IR Websites & Digital Channels, December 2020 ian.CO/g1 00 inves‘tir



8%
SHOW WELL

But only 18% believe their IR & Corporate website reflect their IR
efforts very well and 43% only "moderately well."

Source: NIRI Member Survey on IR Websites & Digital Channels, December 2020 ian.CO/g1 00 investi’



DIGITAL AGENDA

Our Strategy & Purpose
ESG & Sustainability

Investor Content

Virtual Events, Webinars, Webcasts

Qur Mission & Vision

Improved Content Types

Improved Tools, Feeds, Analytics

Topics / initiatives IROs plan to prioritize in IR & Corporate websites and digital channels in 2021.

Source: NIRI Member Survey on IR Websites & Digital Channels, December 2020 ian .CO/g1 00 inveStir



THE CONNECT.IQ

GLOBAL 100

The top 100 highest scoring companies of all IR & corporate
websites and digital channels anatyzediin 2020-21.

invd.co/g100  investis
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The Global 100

Shelllcs & i oo s 76%
B vecese sns ke sxe smomampoimasae 73%
Nestle................... 73%
BASF: s« i o wonmian s 73%
Eni:SiPA: o o senasiones a0 72%
Vodafone Group ......... 70%
Credit Suisse............. 70%
BAE Systems............. 69%
Merck Group. ............ 69%
Roche:s = w o smmionan i 68%
Rolls:Rayce:. «: snwwmsan 67%
Anglo American.......... 67%
ESSITYhcue sns oxe oo smsszaseymnsse sos 67%
Verizon................. 66%
Novartis = = = soumn s 66%
Intel Corporation......... 66%
Centricais o s s o 66%
V. .72 N ——— 66%
Unilever................. 65%
Coca-ColaHBC .......... 65%
TESCO, i i 53 o wvmrvi a8 & 65%
Yara International . ........ 64%
Beiersdorf .. .. v va 64%
Novo Nordisk AS . ........ 64%
Lockheed Martin ......... 64%
Medtronic ............... 64%
BT Group: « = swasmeven 63%
UPS i 5 v s srmawmmsans 63%
Royal Bank Of Scotland ... 63%
Walmart................. 63%
Orsted ...t 63%
CVSHealth : = womran o 63%
UBS e v o i swssiawen o 62%
HSBC Holdings: .o ssam o 62%

Source: The Connect.IQ Global 100 Special Report, February 2021
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61.
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63.
64.
65.
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67.
68.

@0} 11113 o[RS —— 62%
Direct Line Group ........ 62%
DSM ... 62%
ING-Group::: « & s 62%
Microsoft Corporation. ... .. 62%
TULGrotipas s s swansesscsan 62%
Cisco Systems. ... ..o 61%
Ecolab.................. 61%
IBM.. ..o o 61%
PAZEI scwan s o monwnsniin 61%
AViIVAswoas sx s svvmsesa 61%
Duke Energy............. 61%
Procter & Gamble ........ 61%
Zurich Insurance.......... 61%
AstraZeneca ............. 61%
Total Siliis s & s 61%
Telenor Group ........... 60%
2] | 60%
AXA oo 60%
Bank of America.......... 60%
Johnson & Johnson. ...... 60%
Mondiplc.: i o0 cosmassna 60%
Sainsbury’s : us o s 60%
Citigroup................ 60%
Standard Chartered. ... ... 60%
Chevron................. 60%
BM s 1 o wmwses 60%
ACCENtUre s o v swtowswmns 60%
Analog Devices .......... 60%
General Electric .......... 60%
National Grid ............ 60%
Danone ..o o o s 60%
Exelon Corporation......... 60%
Norsk:Hydro .« i s 60%

69.. . PepsiCo .. :1: s wr sz 60%
70. Schlumberger............ 59%
71. Barclays................. 59%
T2 GSICums: i 5 8 smvinn o 59%
73 British Land: s i sosensvas 59%
14 ieBayi e o o wn snewssonvian 59%
75. Chr.Hansen Holding AS. .. 59%
76:. . BOCING...cc wss wir oo smssmsaopminss 59%
77. BNYMellon.............. 59%
785 AllianZ e e o 2 mmsen o 59%
79. Legal & General.......... 59%
80. Texas Instruments ........ 59%
81. ConocoPhillip............ 59%
82. ArcelorMitta............. 59%
83. HewlettPackard.......... 59%
84. British American Tobacco.. 58%
85. Boston Scientific.......... 58%
86. ExxonMobi .............. 58%
B EQUINOF, e sss wte ot smosssssasaponsss 58%
88. Zaland .................. 58%
B9 LOreal e o ¢ 2 mmnen 58%
905 LOWE'S rsvvs 2 3 o svmsmomnasa 57%
915 ADP winn vn an os sz 57%
92. DSSmith ................ 57%
93. WellsFargo.............. 57%
94. SGS......... .. 57%
95: Esteelauder:: = svsien 57%
96. Adobe Systems .......... 57%
97. NXP Semiconductors .. ... 57%
98. OcadoGroup............ 57%
99. Prudential Financial ....... 57%
100. Workday ................ 57%

Overall
Shell: 76% | BP: 73% | Nestle: 73%

Content
BP: 79% | BASF: 77% | Shell: 75%

Company
BP:81% | Nestle: 78% | Rolls-Royce: 77%

Sustainability
BASF: 93% | Shell: 91% | Unilever: 91%

Reputation
Shell: 79% | Nestle: 78% | BP:78%

For Investors
Eni S.PA.: 76% | Coca-Cola HBC: 76% | Centrica: 76%

For the Media
eBay: 85% | Nestle: 84% | Intel Corporation: 78%

For Job Seekers
Intel Corporation: 78% | BP: 77% | Vodafone Group: 77%

Content Mix
Shell: 77% | Eni S.RA:75% | BASF: 71%

Channel Mix

Citigroup: 92% | L'Oreal: 88% | Total S.A.: 88%
Optimization

Boeing: 84% | Tesco: 83% | AT&T: 81%

Amplification
Orsted: 100% | Vodafone Group: 97% | Unilever: 94%

Measure the effectiveness
of your own digital presence

At Investis Digital, we unite compelling communications, intelligent
digital experiences and performance marketing to help companies
redefine how they communicate online. If you want to build
stronger connections with your audiences and drive business
performance—request your custom Connect.|Q Assessment today.

investis

invd.co/g100



GLOBAL 100 LEADERS IN

STRATEGY &
PURPOSE

"The more your company can show its purpose in.delivering value
to its customers, its employees and.itsseemmunities; the better

able you will be to compete and deliverdong-term, durable profits
for shareholders.”

Image Source: Anglo American, How Spatial Technology is Changing the Mining World. Quote Source: Blackrock. ian .CO/g1 00 investi“
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Investors

The Group

Vodafone.com

Reports & Information

Home > TheGroup > Ourstrategy

Our strategy

Europe: a converged leader

Our Purpose & ESG Performance Debt Investors

As a leading technology communications company in a
time of uncertainty and change, it’s imperative that we're
able to keep society connected while building a digital
future that works for everyone.

Our strategy ensures that we can generate sustainable shareholder returns
whilst delivering on our purpose of improving one billion lives and halving our
environmental impact. The outbreak of COVID-19 has significantly impacted
all of our lives, and we are committed to doing our utmost to support society
through the critical connectivity and communications services we provide
that enable our digital society. Which is why we are accelerating our strategic
priorities:

For families in Europe desperate to feel close to one another, even when kept
apart by changing social and professional requirements.

For individuals and entrepreneurs in Africa whose lives and work we're helping
to transform through the technologies and services we offer.

For multinationals that rely on our digital ingenuity and infrastructure to
consistently stay one step ahead of the curve.

For our shareholders and investors who deserve to earn a fair return from a
socially conscious company.

Shareholder Centre

Contacts

-+ Our purpose and ESG
performance

Africa: data & payment leader

FY20 key performance in

Broadband and converged
consumer customers
million

We aim to grow our fixed broadband
customer base through market share
gains, and drive convergence across
our fixed and mobile customer base.
During the year, we added 0.6 million
broadband customers, including 1.4
million NGN custom

million converged ci

Measured
Performance

Only 23% quantify their

strategy

Vodafone

ators for European consumers

Mobile contract churn
%

We are focused on deepening the
relationship we have with our
customers, in order to drive revenue
growth and improve customer loyalty.
In FY20, we further improved
customer loyalty, with mobile contract
churn down 1 percentage point year-

FY20 key performance indicators for Business customers

Organic fixed line service revenue
growth
%

Our Core Eupore le business
continued to face ARPU pressure
reflecting ongoing price competition.
As aresult, we are seeking to diversify
into fixed and business-related
services to offset this pressure. In
fixed, we see a significant opportunity
to take market share as the market
moves from WAN to SDN

24
|

2018

loT SIM growti
million

We are a market leader in the rapidly
growing loT segment offering a
diverse range of services to our
business customers including
managed loT connectivity, automotive
and insurance services, smart
metering and health solutions. This
33 year we grew loT SIMs on our network
. by 23.3% to 102.9 million

2020

@ Fixed line service revenue growth

Fixed as a % of service revenue

invd.co/g100

investisdigital.


https://investors.vodafone.com/group/our-strategy

118.40 GBX ~ -6.15 @ GLOBAL v
Innovation  Products & Services About Investors Sustainability Media Careers Q

Dedication to
Innovation

Only 35% have multiple
pages dedicated to

\ innovation
We'Ve been changmg the way the world’,gs

powered for the last100 years. Now, with|an

|ncreased focus on electrlﬁcatlon |nnovat|ve ‘ ¢ e = ol RO”S'ROCG

next 100.
V.

Designing a better future for our planet

Pursuing cleaner, safer, more sustainable power
Innovative design concepts, the possibility of lower noise and emissions in transp

Championing electrification across all our businesses is a central part of our corporate strategy: allowing us to lay the

cleaner energy for growing cities - no wonder the potential of electrification foundation to become
captured everyone’s imagination. Future planes: 2020 and beyond

As the world’s population grows, and urban populations increase, a new approach to building and powering cities and There are four primary markets hybrid-electric aviation will capture in the decade ahead

developing more sustainable transportation is urgently needed.

Small propeller aircraft Air taxis / eVTOL Commuter aircraft Regional aircraft

v

Small propeller
aircraft

Hundreds of planes look set to be
) sold in the next few years to
"In 25 years, our business will look very different, with companies who use planes for
training or sport.

new customers and new competitors. We are in a 5
et ﬁmmu.-rog/\
unique position to really influence the future of the P pu g It will be the first time large segments of the
markets we SenRvVes and this planet we inhabit." public will see and experience electric flight.
Small planes from ultralights all the way to the
lower end of CS23, will play a key role in
Warren East, CEO, RO“S-ROyCQ bringing the experience of electric flight to

pilots.

invd.co/g100 investisdigital.


https://www.rolls-royce.com/innovation.aspx

coviD-19 Media Suppliers Contact Us

STORIES

At Anglo American, we are re-imagining mining to improve people’s lives.

Watch full video @)

> STORIES

Building on over 100 years of leadership

One of the most explicit ways in which we are living up to our Purpose is through FutureSmart

Mining™: technology, digitalisation and sustainab working hand in hand

FutureSmart Mining™ is our innovation-led approach to sustainable mining. These are the step-
change innovations that will transform the nature of mining - how we source, mine, process,
move and market our products - and how our stakeholders experience our business. It is about

transforming our physical and societal footprint.

Join the innovators, thought leaders and experts of Anglo American to discover how we are
re-imagining our industry, our world, and the future of mining.

What is FutureSmart Mi

OUR
SINDUSTRY

‘L‘a(est news.on technology, our products and

IS

OUR PRODUCTS TECHNOLOGY

3 ESSENTIAL METALS USED
IN MEDICINE

07 January 2020

HOW SPATIAL
TECHNOLOGY IS CHANGING
THE...

28 October 2019

the mining industry.

DISCOVER,MORE STORIES )

The mining engineer puts down h
coffee and reaches for a heads

Immediately her desk, filing cabinet and

COPPERIN OU

Innovation Case
Studies

FEATURED

COMMON US

71% tell their innovation
story with case studies

7 Anglo American

LIVES

¥

FEATURED

3 ESSENTIAL METALS
USED IN MEDICINE

FEATURED

EXAMPLES OF MINERALS
USED [N OUR DAILY LIVES

¢

bS

' 'READ MORE
)

invd.co/g100  investis


https://www.angloamerican.com/futuresmart/stories

Who We Are

Inveﬁ?ﬂ)ﬁm Careers onfact Us

Fd

HOME » WHOWE ARE B OUR STRATEGY

OUR STRATEGY

The Lowe's strategy is rooted in serving our customers. We
mission: Together, deliver the right home improvement pro
best service and value, across every channel and communit

Bedin Bt < ¥

How Our Strategy Works

Focused on executing against our four strategic initiatives: supply chain transformation, ct
engagement, operational efficiency and merchandising excellence. These initiatives are und
by our focus on creating a seamless omni-channel retail experience for our customer

= »

Supply Chain
Transformation

Merchandising
Excellence

Operational
Efficiency

« Fulfillment & Delivery
Optimization

« Improve Productivity « Store Simplification

« Drive Localization « |n-Stock Execution

| SHOP >

Bk
N I
{ .

/

C—

o

Supply Chain
Transformation

« Fulfillment & Delivery
Optimization

- Order Management
Optimization

Customer
Engagement
* Own the Pro

« Associate Fnaaagement

In 2019, we made significant progress in transforming our company.
While we are still in the early stages of a multi-year transformation,
we are confident that we are on the right path to generate long-term
profitable growth. We strongly believe that our intense focus on retail
fundamentals will continue to pay dividends across the business in
2020. As we navigate the ongoing impacts of COVID-19, our thoughts
and prayers are with those impacted. | want to thank our associates
for their hard work, dedication and commitment to serving the critical
needs of customers, first responders and government officials to
ensure they have access to the essential products they need to keep
their families safe, their businesses running and their communities
healthy through this unprecedented time.

Marvin R. Ellison, President & Chief Executive Officer

\74
&

Merchandising
Excellence

Operational
Efficiency

= Improve Productivity = Store Simplification

+ Drive Localization - In-Stock Execution
* Improve Reset Execution

» Best-in-Class Online
Experience

invd.co/g100

Strategy, Simplified

An effective strategy is a
simple strategy - easy to
share, easy to
understand

Lowe's

Customer
Engagement

= Own the Pro

- Associate Engagement

investisdigital.


https://corporate.lowes.com/who-we-are/our-strategy

GLOBAL 100 LEADERS IN

ESG &
SUSTAINABILITY

87% of the Global 100 have a dedicated section for ESG/CSR and
Sustainability, while 98% make Diversity & Inclusion reporting an
important part of their sustainability story.

Image Source: Unilever, Promoting Diverse Suppliers ian ,CO/g1 00 investi“



Learnmore about Verizon's response to COVID-19

verizon’

Dedicated Section

About > Investors > ESGHub 03.19.20214:10PM  NYSE:VZ $56.24 -$0.07 Disclaimer

87% have a dedicated
section for ESG / CSR.
The best share quantified
metrics for initiatives
from Diversity & Inclusion
to Green Bonds.

Annual allocation by category:

A B9

Biodiversity &

Renewable Energy Green Buildings Energy Efficiency Conservation Total

2020 $493.7 million'2 $493.7 million

2019 $143.2 million $319.3 million $36.7 million $0.8 million $500.0 million

Verizon

Total $636.9 million $319.3 million $36.7 million $0.8 million $993.7m

Our Environmental, Social and
effectively govern and managj

1For purposes of allocating net proceeds to the New York re-poy
repowering. See Note 5 from Management's Assertion, whichis

Consumer Group

risks and opportunities that a
strategy. We are dedicating o
impact in a sustainable way,

integrity and respect.

2The net proceeds allocated to the renewable energy purchase

2019 ESG Report

TCFD Report

GreenBond
Reports

Green Financing
Framework

Every year, we share our
progress on Verizon's
environmental, social and

Verizon's TCFD Report
describes how we address
climate-related risks and

Verizon's Green Bond
Reports detail the allocation
of the net proceeds of green

Verizon's Green Financing
Framework details the eligible
green investment categories

governance goals and opportunities. bond issuances. and related information
practices. regarding our green financing
initiatives.
> > >
ESG Report Independent Political Transparency
Archive Accountants’ Engagement Reports
Review Reports
Verizon's ESG Reports share We continue to measure and Twice per year we list all Each year, Verizon's
the results of our sustainable externally assure Verizon's PAC contributions, corporate Transparency Reports
business practices. key sustainability indicators political contributions and present the number of
and disclose our independent expenditures demands we received from
performance in the made by Verizon. law enforcement in the U.S.
Independent Accountants’ and other countries in which
Review Report. we do business.
> > >
Diversity EEO-1Report UKModernSlavery UK Modern Slavery
Representation Act - Verizon Act - Verizon Media

Global Gender

46.0*

54.0*

Female Male

0.0%

Unknown/
Not Declared

U.S. Race/Ethnicity

0.4*
4.0%
28.0*
18.8%
0.4*
3.8
2.0%
42.6*

Americanindian/Alaskan Natve

Asian

Back

Hispanic

Native HawalanvPaciiclslander

Twoormoreraces

Unknown/Undeclared

White

Business Group

Global Gender

35.0%

Female

64.8%
0.2%

Unknown/
Not Declared

U.S. Race/Ethnicity

0.5%
75*
16.7*
9.6*
0.4*
2.4*
3.0%
59.9*

Amercan ndian/Alaskan Native

Asan

Black

Hispanic

Natve Hawalan/Pacilc lsander

Twoormoreraces

Unknown/Undeciared

White

Global Gender by Position
Associates i i (Band8)
76.3* 23.7* 0.0* 18.5* 81.5* 0.0* 46.9* 521* 1.0*
Female Male Unknown/ Female Male Unknown/ Female Male Unknown/
Undeclared Undeclared Undeclared
Salaried Management (Band 7) Manager (Band 6) Director (Band 5)
311* 68.8* 01* 27.8% 722* 0.0* 25.5* 74.5* 0.0*
Female Male Unknown/ Female Male Unknown/ Female Male Unknown/
Undeclared Undeclared Undeclared
Sr.Management (Bands 4, 3,2,and 1)
286 T714* 0.0*%
Female Male Unknown/
Undeclared
U.S. Race/Ethnicity by Position
AmericanIndian Native Hawaiian/  Twoor Unknown/
MaskanNative ~ Asian Black Hispanic pagificislander moreraces  Undeciared  White
Associates  0.4% 13* 34.4* 6.3* 0.0* 0.9% 4.3* 524*
SalariedManagement  0.0% 25* 14.8* 18.5* 0.0* 11 12 51.9%
(Band9)
SalariedManagement  0.4% 4.0* 33.6* 13.6* o7 35% 3% a1.1%
(Band8)
SalariedManagement  0.6% 76 14.9% 10.8* 0.4* 26* 3 60.0%
(Band7)
Manager ~ 0.4% 10.4* 7.3* 7.0* 0.3* 19% 27 70.0*
(Band6)
Director ~ 0.6% 129 32 4.8* 0.3* 16% 1.9% 747
(Band5)
SrManagement  0.0% 1.5* ol ™ 0.0* 19% 1.9% 69.3%

(Bands4,3,2,.and 1)


https://www.verizon.com/about/investors/ESG-resources-hub

:@PEPSICO ‘ Q search

ABOUT SUSTAINABILITY BRANDS INVESTORS

A SUMMARY OF OUR PRO&RESS AGA

2019 SUSTAINABILITY REPORT
GOALS & PROGRESS

Below is a snapshot of our 2019 progress toward our sustainability g
detailed information on our performance over time, download our
Performance Metrics sheet.

(Download our 2019 Performance Metrics sheet ))

OUR WORK IS ALIGNED WITH UN SUSTAINABLE DEVELOPMENT GOALS

. SUSTAINABLE ‘
’ DEVELOPMENT -

In 2015, the United Nations General Ass
announced 17 Sustainable Developmel
to address global challenges and set a
action to achieve the goals by 2030. Ou
priorities are aligned with the SDGs so
actions can contribute to a greater coll

GLALS

[\

Focus Area Goal

Metrics 2018

Achieve 100% sustainably 51%
sourced! potato, whole corn,
oats, and oranges by 2020

é Agriculture Ad\{ance environme.ntal,
social, and economic
benefits to communities
around the world by
supporting practices and
technologies that promote
improved farmer
livelihoods and
agricultural resiliency.

Achieve 100% sustainably 52%
sourced' palm oil by 2020

Achieve 100% sustainably 58%
sourced! cane sugar by 2020

Achieve sustainably sourced! 23%
priority raw materials based on
business needs by 2025

CAREERS  GLOBAL SITES

CONTACT

SUSTAINABLE ‘
DEVELOPMENT -

G“,‘.Z’ALS
\

PACKAGING

Goal

Packaging

Fundamentally change the way the world interacts with our packaging to deliver
our vision of a world where plastics need never become waste.

Metrics, Quantified

A dedicated section with
quantified metrics,
alignment with the 17 UN
SDGs shows a reputable

In 2015, the United Nations General Assembly )
action plan

announced 17 Sustainable Development Goals (SDGs)
to address global challenges and set a blueprint for
action to achieve the goals by 2030. Our sustainability
priorities are aligned with the SDGs so that our
actions can contribute to a greater collective impact.

Pepsi Co.

17 s

| 2025

‘ 2016 ‘ 2017 ‘ 2018 ‘ 2019 Target ‘ 2019 Comments

Design 100% of packaging to be recyclable, -1 87%2 88%2 88% 100%
compostable, or biodegradable by 2025

Increase recycled content in our plastics =3 3% 3% 4% 25%
packaging to 25% by 2025

Reduce 35% of virgin plastic content across —4 —4 —4 1% 35%

our beverage portfolio by 2025

Invest to increase recycling rates in key

markets by 2025

Drive water security to ;?;'ove Watgf'uie Ef?c'enc/y by 3%
o - % in our agricultural sy,
Water assure business continuity =, . . ‘(QM IR "ffy

Our actions include: Further information on partnerships, including
with The Recycling Partnership, the Alliance to End
Plastic Waste, and Circulate Capital, are detailed on

the Packaging page of our ESG Topics A-Z.

« Educating and encouraging consumers to recycle
Partnering to increase and improve recycling
infrastructure and building solutions for current
and future material streams

investisdigital.

invd.co/g100


https://www.pepsico.com/sustainability/goals-and-progress

u Coca-Cola
HBC About Us Our 24/7 Portfolio A More Sustainable Future Investor Relations Media Working With Us COVID-19 ContactUs

ESG Ratings

ESG RANKING
86% validate and list ESG
ratings along with
accolades from ratings
agencies

Home > AMore Sustainable Future > ESG Ranking

COCA-COLAHBC HAS THE HIGHEST RATINGS IN RESPECTED ESG
RANKINGS, INCLUDING MSCI ESG, FTSE4AGOOD AND CDP CLIMATE &

WATER Coca-Cola HBC

DOW JONES
SUSTAINABILITY
INDEXES (DJSI)

Member of

DOW JoneS We are rated Europe’s most sustainable beverage

Sustainability Indices company in the 2020 Dow Jones Sustainability Index. 5 _— N Y S E

This is the 7th time in 8 years that we have been

Powered by the S&P Global CSA A 4 J
ranked Number 1 in the index and the 10th yearina E U R 0 N E XT

row that we are among the top three Global and

°
European beverage companies. We've been included v
inthe DJSI every year since 2008 in recognition of our

focus on continuously improving our sustainability
performance. Launched in 1999, the DJSl is EU RO PE 120

considered a global benchmark in corporate

sustainability. M s C I Member of

£SC RATINGS D Dow Jones
Sustainability Indices

Powered by the S&P Global CSA

ccc. B | BB

MSCI ESG RATINGS Corporate ESG

In 2020, we received the top "AAA" rating from the Pe rfo rmance
MSCIESG for the sixth yearin arow. M S C l

MSCI ESG rates companies across the world based on ESG RATINGS RATED BY

their exposure to industry specific ESG risks and their ISS E SG %

ability to manage those risks relative to peers. OO B L ER BRI AR ‘ DP CLIMATE

A | ' SUPPLIER XcD
ENGAGEMENT f§ X -LT

LEADER ALIST
2020

FTSE4GOOD

We have been included in the FTSE4Good Index Series



https://www.coca-colahellenic.com/en/a-more-sustainable-future/esg-ranking

OurCompany v News v  OurBrands v  Planet & society v

Home » Planet&Society » Equity Diversity & Inclusion

Equity, diversity and
inclusion

We want to see‘a society where everyone is treated
equally. We're working to create a fairer, more socially
inclusive world.

5 Mo
This issue relates to the following Sustainable Development Goals
v

Time for equity, time for justice, time for change

Too many people are denied opportunities. Too many people are excluded

and under-represented simply because of who they are.
The system isn't working - so we need to change it. That means going further
than ever to break down barriers and create opportunities in our workplaces,

our supply and distribution chains, and in society at large.

This will not only help build a fairer world, it will strengthen our business.

Taking a stand Strategy and goals

Contact us @ Unilever Global Q search

Suppliers v Careers v  Investors v

Latest equity, diversity and
inclusion news

We're saying no to ‘normal’ and yes to
Positive Beauty

New research reveals 74% of people want the beauty and personal

care industry to reflect a broader definition of beauty. We're taking

action. Here's how...

Our positionon

We're always listening to understand issues of concern. Find out more

about the issues that matter most to you.

You don't need to look far to see the need for action to build a fairer and For us, equity means fair treatment, and fair access to opportunities,

more socially inclusive world
inclusive societies.

information and resources for all, so that everyone can thrive in truly

Where could acareerin
science take you?

How we’ll help build a more
equitable and inclusive
society

Inspiring everyone to move
your way

Diversity =
Sustainability

98% make diversity &
inclusion reporting part
of their sustainability
statement

Unilever

Take action

This is how you can get involved too. Take action on the issues that you

care about and let’'s make a positive difference to our planet and our

society together.

invd.co/g100 investisdigital.



https://www.unilever.com/planet-and-society/equity-diversity-and-inclusion/

f , [ > ] m ﬁ Contact us Q Unilever Global Q search Dlvers Ity =
Sustainability

98% make diversity &
inclusion reporting part
of their sustainability
statement

Our Company v News v  OurBrands v Planet & society v Suppliers v Careers v Investors v

Home » Planet & Society

Unilever

® -
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https://www.unilever.com/planet-and-society/equity-diversity-and-inclusion/

GLOBAL 100 LEADERS IN

INVESTOR
CONTENT

Building the-investment case is at core of investor relations, yet
only 37% explain their investment proposition, even less,break

down the details, digitally.

Image Source: BASF 2019 Annual Report, Creation Centers ian .CO/g1 00 inveStir



O-BASF

We create chemistry

Detail & Depth

Shareholders

Shareholders BASF on the Capital Market Shareholder Base

Only 23% provide
detailed shareholder
analysis

SERVICE & DOWNLOADS

Broad Base of International
Shareholders S

EE Compare with last year

With over 600,000 shareholders, BASF is one of the largest publicly owned companies with a high free float. An analysis Y Download chapter as PDF

of the shareholder structure carried out at the end of 2019 showed that, at around 21% of share capital, the United ‘ \ F
. . . . . Download Center

States and Canada made up the largest regional group of institutional investors. Institutional investors from Germany

accounted for around 12%. Shareholders from the United Kingdom and Ireland hold 9% of BASF shares, while

investors from the rest of Europe hold a further 15% of capital. Approximately 33% of the company’s share capital is
held by private investors, nearly all of whom reside in Germany. BASF is therefore one of the DAX 30 companies with RELATED LINKS
the largest percentage of private shareholders.

© Investor Relations

Compensation and Benefits
Shareholder structure © Compensati i

By region, rounded

Chart Generator — Overview

GRI INDICATORS
Rest of world 4%

Not identified 6%

0, . The GRI box shows all relevant indicators on
21% United States/Canada

this specific page.

The interactive Chart Generator lets you compare key values over the past ten years. First select the category
of values to compare.

0,
Rest of Europe 15% GRI102-5

Key share data

45% Germany 6 ? /
© Key Figures Comparison v ‘

T

United Kingdom/Ireland 9% ‘ ’

Employees becoming shareholders

Earnings Key share data Cash flow and depreciation

Emissions of greenhouse
Balance sheets gases

In many countries, we offer share purchase programs that turn our employees into BASF shareholders. In 2019, for
example, around 25,400 employees (2018: around 25,600) purchased employee shares worth €70.5 million (2018:
€79 million)

© More information on employee share purchase programs » P /
i : & ©@

© More

Capital expenditures and R&D

expenses Efficiency ratios

< back

Last Update Feb 28, 2020

% Share B Print

’e ) 4, 1

in f ¥ wi®d & B Employees

aolowus Emissions to air Emissions to water Safety, security & health

About This Report Financial Statements Topics Services

Content and Structure

Data

Audit and Evaluation
Forward-Looking Statements

Functions in the Online Report

How We Create Value

GRI and Global Compact Index
Employees

Supplier Management

Energy and Climate Protection

Statement of Income

Balance Sheet

Statement of Cash Flows
Statement of Changes in Equity

Notes

BASF Global Website
“Creating Chemistry” Magazine
News Releases

Data protection @ BASF

Chart Generator

Chart Gallery

Downloads

Glossary and Trademarks

Order Service

invd.co/g100

investis



https://report.basf.com/2019/en/shareholders/basf-on-the-capital-market/shareholder-base.html

Interactive Format

BASF Online Report 2019
Shareholders Management’s Report  Corporate Goverr

Honorable mention for
separate interactive,
animated, video-filled
insights report

BASF
i BASE

B " T o
T W T

1

invd.co/g100 investisdigital.


https://report.basf.com/2019/en/insights.html

.
) Worldwide l l

Investor Tools

BP Ordinary London BP ADS New York BP Ordinary Frankfurt .
Home / Investors / Investor tools Real't|me data and

¢ Meny interactive tools stand
Investor tools Calculate the value of holding apart

Investor tools
The current share price is approximately

Share price B P
Enter the number of shares that you own =

Share price We provide a range of interactive tools

calculator o ) ) . Calculate

providing in-depth information for our
Reimagining energy investors The value of your holding currently stands at $0.00

Stgniup for.naws Calculate the change in value of your holding

GBp 306.7 Select the date of purchase: (date, month, year) 21 v 03 v 2021 v

4 USD 25.44 (+0.03)*
Enter the value of your holding (at purchase)

(Or) enter the number of shares that you own

) ) Calculate
Share price chart Share price calculator

Estimated purchase price of your shares (per share) $0.00
The value of your holding currently stands at $0.00

The Absolute change in value of your holding since purchase $0.00

The Percent change in value of your holding since purchase 0.00
Share price look-up

Select the date of purchase: (date, month, year) 21 v 03 v 2021 v
BP p.l.c. 20-F and SEC BP p.l.c. regulatory news

filings service Calculate

Historic Share Price $0.00

investis
bp p.l.c. Legal notice

Copyright © 1996-2021 Contact us

—eee -

Cookie preferences Careers

Connect with us on:

investisdigital.



https://www.bp.com/en/global/corporate/investors/investor-tools.html

Q search @ International v Providing defence for business » ~ Multimedia Contact us

BAE SYSTEMS

Home WhatWe Do  Qur Company News & Events  Careers

2020 Preliminary Results
25 Februarq 2021 View the webcast

w the statement

Share Price News Releases oestors 2019 Annual 2020 AGM
Direc olding Thu 18 MarZOZl. i B AP RO R PR AR OOSa Report
First intake of Kickstart recruits

Wed 10 Mar 2021 489 5 O Wwelcomed into the business Investment Case
Director/PDMR ldi . GBp Wed 17 Mar 2021 Sell Side Consensus
04:36 PM GMT, 19 Mar 2021 BAE Systems bolstering workplace i
safety at munitions site through Bond Issue April 2020
relationship with DEKRA
Bond Issue September 2020
View more Re \ / are price information > View more P ases Leadership
Results Centre
AGM

Financial calendar

Latest Reports
2019 Annuzl Report Share price information
>
‘ & Regulatory news
Financial information
’ Shareholder information

Corporate governance

View the PDF View Notice of meeting

AGM poll results

Investment Case Results Centre Events Calendar

We target the delivery of a high- Information on results, announcements 22 Apr 2021

shareholder value

performing, well-run sustainable and annual reports Ex-Dividend date .
business which will generate long-term I n V d CO/g 1 o o

Investor Tools
Eye-catching content
formats help drive

engagement

BAE Systems

Corporate
Responsibility

nsibility
review

investisdigital.


https://investors.baesystems.com/

Coreers Investors Media

@ Executing on our strategic vision

(@) Sharpening our strategic focus on food, beverages and nutritional health

@ Fueling growth through continuous innovation

A'Winning strategy delivering results

Nestlé's Board of Directors and management have laid out a clear path forward. We are delivering
superior results and are committed to féach a sustainable mid single=digt level of organic growth.

(@) Ensuring conti margin i through cost reduction and growth leverage

(@) Allocating capital with discipline

X Strong Board of Directors and management

@ A shared vision focused on long-term, sustainable value creation
Executing on our strategi

@ Board members with diverse, highly relevant and complementary skills

@ Management with deep industry and company knowledge

Strong Board of Directors and management

Creating Shared Value

Q?, Creating Shared Value

@ Creating long-term value for society and our shareholders

@ Focusing on nutrition, water and rural development, where our business intersects the most with society
fferentiated @ ing the next ion of

Global Attractive product porfolio

Industry-leading R&D Talented people

Shareholder returns

—Nestié TSR (EUR Gross Retum)

—STOXX Global 1800 F&B (EUR Gross Return)

+42.8%

Shareholder returns

A
2w

Financial Performance Highlights

06"

uToP UEPS

ocF

Ful Year — 3.6% 420 43.5%  CcHF14.4 bilion
2020 e cHF 421
FullYear  3.5% 460%*  4111%  cHF15.8 billon
2019 176% CHF 4.41

FullYaaa 3102 450 413.9% CHF 15.4 billion
2018 0% CHF 402

invd.co/g100

Investment Thesis

Only 37% explain their
Investment Proposition

Nestle

Total Shareholder Return

Nestlé Total Shareholder Return has
outperformed the STOXX Global 1800 F&B
Gross Return Index (December 1, 2018 -
December 31, 2020; in EUR)

investis


https://www.nestle.com/investors/creating-shareholder-value

GLOBAL 100 LEADERS IN

VIRTUAL
EVENTS

Throughout 2020, many corporations realized the shift to virtual
events could be achieved - and now, stands to be one of the
biggest areas of innovation and evolution in 2021.

Image Source: AXA Virtual Investor Day

invd.co/g100 investis
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Investor Day

Analyst & Investor.Conference

@ View the replay

Technical requirements
For maximum compatibility, please use any recent web browser supporting HTML5. Should you experience any difficulties, please visit the for support.

Previous Webcasts

- ! .
’ w | " FY19 Earnings
v B8 | February 20, 2020

AXA

Half Y 2020 A e

T M Assemblée Générale 2020
August, 2020 1

Half Year 2020 Earnings 2020 Shareholders' Full Year 2019 Earnings
Meeting

Be the first to know about AXA's news
Subscribe to our email alerts

Virtual Innovation

Virtual events reflect a
corporation’s
commitment to
communications and
innovation

AXA

invd.co/g100 investisdigital.


https://webcast1.axa.com/202012irdayanalysten-yrz348b

A Home @ Help

Video Thought
Leadership

EV
Readiness
Indexczzo

Community building
through video and
influencer content

What's next LeasePlan

W‘, LeasePlan Community A Home @ Help & rachoelzahn @ Logout

What's next?

Welcome to What's next in EVs

must register using the form be .
will be emailed a password wh

event.

- Dashboard

Last name EV NPy 4 . 4

- Readiness .. 5\ - o W
Indexczzr>y  NE=T :

Live Stream =

Register

First name

Company name

Job title

Email address

[ 1 consent to my details bein
for cookies being used on tt .
with other attendees, for m \_,_)
of cookies used on this site,

Speakers

5 What's next
Resources in EVS

What’s next in EVs?

LeasePlan’s 2021
EV Readiness
Index

Corporate Affairs | March 2021

View full agendc

March 52021

VA dle mmdk im EVJo s
Moderator

invd.co/g100 investisdigital.
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https://leaseplancommunity.connectid.cloud/resources

%{APEPSICO Q search CAREERS ~ GLOBAL SITES

ABOUT SUSTAINABILITY BRANDS NEWS INVESTORS CONTACT
L3 o
Motion Graphics

Only 1% show latest
results or strategy using
motion graphics

PepsiCo

@PEPSICO
Crunchin’ Numbers: 2020 in Review

2020 was an unprecedented year, but our teams came together and rose
to the challenges. Take a look at the numbers behind 2020 at PepsiCo:

invd.co/g100 investisdigital.


https://www.pepsico.com/news/story/2020-in-review

Group plc

Legal&z

General

10 Mar 2021

10 Mar 2021

8 Mar 2021

v

Share price 280.60p 15:24 on 19 Mar 2021

About us Investors CSR Media centre Careers Contact Inclusive capitalism

Results, Reports and Presentations

Reports Results Presentations Capital markets events

Full year results 2020

Press release
Key financial table
Presentation slides

Annual Results 2020 — Group CEO Presentation with &
56 PDF 90KB
transcript =

Annual Results 2020 — Group CFO Presentation and Group ) A
CEO Summary with transcript -— 83KB

Full year results 2020 infographic _‘1; PDF 122KB

Q&A Teleconference audio with transcript 1.9MB _‘J; PDF 332KB

Legal & General Finance PLC

Full year results 2020

SFDR and FCA i i asat31D

Download report -‘l': DF 150KB

Email alert

Assets Archived

Only 31% present an
archive of previous
virtual events,
presentations and
webcasts

eqgal & General

invd.co/g100 investisdigital.



https://www.legalandgeneralgroup.com/investors/results-reports-and-presentations/

7%
REVIEW 2 QR.

41% of IROs surveyed review their IR & Corporate website performance once a
quarter, 17% never, and 19% aren't sure. 2% review website performance daily,
4% weekly, 16% monthly.

This same audience reviews digital presence (all digital channels) at a similar rate.

Source: NIRI Member Survey on IR Websites & Digital Channels, December 2020 ian.CO/g1 00 inves‘tir

34



7%

USE HELP

Only 47% rely on strategic partners to inform website strategy and
performance, even less (31%) do the same across all digital channels.

So while 82% think the website is not a good reflection of their efforts,
only 31% & 47% procure help.

Source: NIRI Member Survey on IR Websites & Digital Channels, December 2020 ian.CO/g1 00 investi’

35



visua/ video content

o build case cocktail
attention . oha
iIncremental investment b“lld

content

communicate materials tlm e

reduncancy

limited resources

...ways IROs think the IR & Corporate website can improve in 2021.

Source: NIRI Member Survey on IR Websites & Digital Channels, December 2020 ian.CO/g1 00 inves‘tir
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Introducing...

Shannon Potter

Sr Director, Education and Programs
NIRI

Lisa Hartman
SVP. Head of Investor Relations
Redwood Trust

[ lisahartman75
Luke Bishop

VP, Strategic Growth,
Investis Digital

Rachael Zahn
VP, Marketing Optimization
Investis Digital

fi] rachaelzahn

Gregg Lampf
VP, Investor Relations
Ciena

B gregglampf

Laura Kiernan
CEO & Founder
High Touch Investor Relations

Bl laurakiernan

invd.co/g100 investisdigital.




Your digi
igital
agenda?'




QUESTION #2

Your digital
advice?

//

invd.co/g100 investisdigital.



QUESTION #3

Your digital
assessment?

invd.co/g100 investisdigital.



Download ready...

‘ Canewet 10 RANKING REFORT / 01 2021

‘ ety 02
U and | Group ovenll Score & Ranking Breakdown
'OVERALL SCORE
the Connected Content™
connect.lQ L oo websies

Global 100

Connect.IQ Special Report

Every year, Investis Digital evaluates thousands of
Corporate & IR websites, measuring the effectiveness

of their digital presence. This year, we collaborated with
the National Investor Relations Institute (NIRI) to match
up the key initiatives of IROs along with the leaders that:
are doing it right This report includes research resuits,

a snapshot of the investor refations “digital agenda” and
new benchmark for 2021.

investiscigital

Sustainability =
Diversity

Latest equity, diversity and

inclusion news 98% make diversity &

inclusion reporting part
of their sustainability
statement

investisdigital. Topics/

(111111
@ oooo
eee

investie:

The Connect.lQ Global 100

Special Report Presentation Slides & Sample Links Connect.IQ Custom Analysis

invd.co/g100

investisdigital. &




