NIRI NOW

Richard Levick to Speak at NIRI Conference on
Managing Risk and Leveraging Social Media
At the NIRI 2017 Annual Conference, Richard Levick, chairman & CEO of LEVICK, a global
communications firm that represents countries and companies in matters ranging from the
Wall Street crisis and the Gulf oil spill to the Catholic Church and Guantanamo Bay, will
address the unique enterprise risks that social media, and particularly Donald Trump’s use
of Twitter to attack or praise individual businesses, represent for public traded companies.
Levick spoke about some of these issues in this interview with IR Update.
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